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Samuel Leeds Academy 
September 2025 Summary Document

Conducted by Survation

Fieldwork: 19st August – 19th September 2025

Sample size: 510



2

Table_Q1. How did you first hear about Samuel Leeds Education?

Base: All Respondents. Unweighted total: 187

1%

2%

2%

2%

2%

2%

2%

3%

4%

6%

11%

15%

50%

Bluesky

LinkedIn

Other social media

X

TikTok

Podcast

Samuel Leeds website

Samuel Leeds book or ebook

Google Search

Other

Samuel Leeds event/seminar/webinar

Facebook

Instagram

Word of mouth (e.g. friend, family, colleague)

YouTube
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Table_Q2. What was the primary reason for joining the Samuel Leeds Academy?

Base: All Respondents. Unweighted total: 187

2%

3%

4%

6%

9%

9%

11%

12%

14%

29%

Other

To connect with a network of like-minded individuals

To access structured, step-by-step training

To increase my monthly income

To gain confidence and support in starting my property journey

To receive mentorship from Samuel Leeds and his team

To gain practical knowledge about property investing

To build a property portfolio

To change careers or escape the 9–5 job

To achieve financial freedom
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Table_Q3. Have you done any property deals since joining the Samuel Leeds academy?

Base: All Respondents. Unweighted total: 187

86%

12%
3%

Yes Not yet Prefer not to say
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Table_Q4. If you haven’t yet made back your investment in the course, how confident are 
you that you will in the future?

Base: Those who have not yet done any property deals since joining the Samuel Leeds Academy. Unweighted total: 22

68%

18%

14%

Very confident Somewhat confident Not very confident
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Table_Q5. How many property deals have you done since joining the Samuel Leeds 
Academy?

10%

34%

8%

11%

18%

19%

Prefer not to say

5 or more

4

3

2

1

Base: Those who have done property deals since joining the Samuel Leeds Academy. Unweighted total: 160
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Table_Q6. And how long did it take you to secure your first property deal?

2%

3%

26%

39%

31%

Prefer not to say

Longer than 12 months

6 to 12 months

3 to 6 months

Less than 3 months

Base: Those who have done property deals since joining the Samuel Leeds Academy. Unweighted total: 160
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Table_Q7. What types of property deals have you done so far?  Select all that apply

8%

11%

14%

39%

43%

58%

62%

Other

Flips

HMO management

Deal sourcing

BRRR (Buy, Refurbish, Refinance, Rent)

Rent-to-Rent

Serviced accommodation

Base: Those who have done property deals since joining the Samuel Leeds Academy. Unweighted total: 160
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Table_Q8. Have you recovered the cost of the Samuel Leeds Academy course through your 
property activity?

Base: Those who have done property deals since joining the Samuel Leeds Academy. Unweighted total: 160

53%

25%

8%

13%

Yes - fully recovered Not just yet, but I’m on track Partially recovered No Prefer not to say
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Table_Q9. Thinking about your property deals/investments since joining the Samuel Leeds 
Academy, how much profit are you currently making per month?

Base: Those who have done property deals since joining the Samuel Leeds Academy. Unweighted total: 160

8%

18%

17%

24%

21%

8%

4%

Prefer not to say

Less than £1,000

£1,000–£2,000

£2,001–£5,000

£5,001–£10,000

£10,001–£20,000

Over £20,000
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Table_Q.10 Which statement comes closest to your view about your progress since joining 
the Academy?

Base: All Respondents. Unweighted total: 187

42%

26%

29%

3%

I have progressed better than I expected when I first joined.

I have progressed about as I expected when I first joined.

I have not progressed as well as I expected when I first joined.

Prefer not to say
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Table_Q11. Which out of the following features of the Samuel Leeds Academy did you find 
most useful and least useful? MOST USEFUL

Base: All Respondents. Unweighted total: 187

1%

1%

3%

3%

4%

5%

10%

14%

28%

32%

PIMS

Daily Zoom
Masterminds

WhatsApp Hotline

Power Team
House

Rate My Deal

Deal Connect

Online Courses

Monday Night
Masterminds

4 Days of Live
Training

121 Mentoring
Calls
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Table_Q11. Which out of the following features of the Samuel Leeds Academy did you find 
most useful and least useful? LEAST USEFUL

Base: All Respondents. Unweighted total: 187

3%

3%

4%

5%

7%

8%

10%

18%

23%

24%

121 Mentoring
Calls

Monday Night
Masterminds

Rate My Deal

4 Days of Live
Training

Deal Connect

Online Courses

Power Team
House

PIMS

Daily Zoom
Masterminds

WhatsApp Hotline
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Table_Q11. Which out of the following features of the Samuel Leeds Academy did you find 
most useful and least useful? MOST AND LEAST USEFUL + NOT SELECTED FOR EITHER MOST OR LEAST

Base: All Respondents. Unweighted total: 187

1%

1%

3%

3%

4%

5%

10%

14%

28%

32%

81%

76%

73%

87%

92%

88%

82%

83%

71%

64%

18%

23%

24%

10%

4%

7%

8%

3%

3%

PIMS

Daily Zoom
Masterminds

WhatsApp Hotline

Power Team
House

Rate My Deal

Deal Connect

Online Courses

Monday Night
Masterminds

4 Days of Live
Training

121 Mentoring
Calls
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Table_Q12_SUMMARY. Which of the following teaching formats did you find most 
effective? (RANK 1 + RANK 2)

Base: All Respondents. Unweighted total: 187

9%

30%

34%

58%

69%

High Flyers Club
(ACPM)

Online courses

Monday Night
Mastermind

121 mentoring
phone calls

In-person live
events
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Table_Q13. And how valuable did you find  each of the following networking opportunities? 

Base: All Respondents. Unweighted total: 187

82%

68%

67%

55%

42%

25%

14%

23%

17%

22%

35%

22%

2%

3%

3%

2%

9%

4%

2%

2%

2%

5%

13%

20%

13%

47%

Academy
Dinners

Inner Circle
meetups

Seasonal social
events

“Winners on a 
Wednesday”

Samuel Social

Sunday Social
events

Very Valuable Somewhat Valuable Not Very Valuable Not Valuable Did not use
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Table_Q16. Which of the following statements comes closest to your view:

Base: All Respondents. Unweighted total: 187

88%

5%
6%

I felt well supported throughout my time on the Samuel Leeds Academy

I did not feel well supported during my time on the Samuel Leeds Academy

I’m not sure
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Table_Q17. Which of the following statements comes closest to your view:

Base: All Respondents. Unweighted total: 187

95%

4%

I feel more confident taking action in property since joining the Samuel Leeds Academy

I do not feel more confident taking action in property since joining the Samuel Leeds Academy

I’m not sure
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Table_Q18. Which of the following statements comes closest to your view:

Base: All Respondents. Unweighted total: 187

97%

2%

I have a better understanding of property strategies since joining the Samuel Leeds Academy

I do not have a better understanding of property strategies since joining the Samuel Leeds Academy

I’m not sure
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Table_Q19. Would you recommend the Samuel Leeds Academy to someone interested in 
getting started in property?

Base: All Respondents. Unweighted total: 187

95%

2%3%

Yes, I would recommend the Samuel Leeds Academy

No, I would not recommend the Samuel Leeds Academy

Prefer not to say
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Table_Q20. Which of the following statements is closest to your view:

Base: All Respondents. Unweighted total: 187

91%

4%
5%

I feel the Samuel Leeds Academy was worth the financial investment

I do not feel the Samuel Leeds Academy was worth the financial investment

Prefer not to say
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Table_Q21. Which of the following statements do you most agree with:

Base: All Respondents. Unweighted total: 187

68%

23%

6%
3%

The Samuel Leeds Academy exceeded the expectations I had from when I first joined

The Samuel Leeds Academy met the expectations I had from when I first joined

The Samuel Leeds Academy fell short of the expectations from when I first joined

Prefer not to say
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Table_Q22. On a scale of 0 to 10, where 0 is terrible and 10 is exceptional, how would you 
rate your overall experience with the Samuel Leeds Academy? 

Base: All Respondents. Unweighted total: 187

95%

3%

Positive NET (7-10): Netiher positive nor negative NET (4-6): Negative NET (7-10):



24

Survation. Engaging opinion to inform the future.

Survation provides vital insights for brands and organisations wanting to better understand authentic opinion, adding value and 

credibility to the research we provide to our clients. We are an innovative and creative market researcher. We conduct bespoke online 

and telephone custom research, omnibus surveys, face to face research, and advanced statistical modelling and data analysis. For

more information, go to: https://www.survation.com/

Survation is a Market Research Society (MRS) Company Partner. All MRS Company Partners and their employees agree to adhere to

the MRS Code of Conduct and MRS Company Partner Quality Commitment whilst undertaking research. As a member of the British 

Polling Council, Survation has a strong commitment to transparency and the integrity of our work.

The Living Wage

Survation is proud to be a Living Wage Employer. This means that every member of staff in our organisation plus any contract staff 

are paid the London Living Wage. The Living Wage is an hourly rate set independently and updated annually, based on the cost living 

in the UK. We believe that every member of staff deserves at least a Living Wage. You can find out more about the Living Wage by

visiting www.livingwage.org.uk

http://www.livingwage.org.uk/
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